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Abstract: These special, two issues, are motivated by the conviction that 
argumentation theorists do not pay enough attention to the visual 
components of argument and persuasion. A better understanding of these 
components is especially important if we want to understand the role of 
advertising, film, television, video, multi-media, and the World Wide Web in 
our lives.
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Students of argumentation emerge without the tools needed for proficiency in assessing visual 
modes of reasoning and persuasion p. 309 

David Fleming – Visual images (“pictures”) cannot be arguments p. 309 

Issues to consider: 
• there is a prevalent prejudice that visual images are in some intrinsic way arbitrary, vague 

and ambiguous; so visual images are less precise than words; there is an inherent 
indeterminacy of language p. 310 

• the importance of context – context can involve a wide range of cultural assumptions, 
situational cues, time-sensitive information, and / or knowledge of a specific interlocutor p. 
314 

• the meaning of resemblance p. 316 

The meaning of a visual claim or argument depends on a complex set of relationships between a 
particular image and text and a given set of interpreters p. 313 

Why would we assume that photographs should be examined in isolation from one another, or from 
verbal statements with which they are juxtaposed? 

3 kinds of context which are important in the evaluation of visual arguments: 
• immediate visual context 
• immediate verbal context 
• visual culture p. 314 and 315 

The significance of immediate visual context is most obvious in film, for it incorporates a progression 
of images which allows us to recognize a single frame as part of an overarching argument p. 315 

In judging contexts we must pay attention to visual cues beyond a single message source. Elements 
of the ambient visual environment can be equally influential in providing contextual cues to the 
interpretation of visual materials p. 315 

Words can establish a context of meaning into which images can enter with a high degree of 
specificity while achieving a meaning different from the words alone p. 315 

When we incorporate conventionalized, situation-specific meanings within the process of interpreting 
visual arguments, we effectively extend the traditional verbal enthymeme p. 315 

Many scholars have argued that visual culture changes significantly over time, and that 
developments in art, technology, philosophy, and science promote different ways of seeing over time 
p. 316 

“Visual culture provides the broad master narratives of design which are the background for more 
specific visual texts which perpetuate or challenge those narratives” p. 316 

The author – argumentation plays a key role in determining resemblance and representation; three 
elements to consider: 

• the disjunction between resemblance and representation 
• the consequent conventionalization of representation 
• the susceptibility of resemblance to visual and verbal challenge p. 317 

These difficult questions posed by resemblance and representation have encouraged a wide reliance 
on conventionalized representations; Ex: Heraldry – conventionalized representation of family 

“Through the application of visual techniques rather than verbal narrative, the question of 
resemblance has entered directly into the argument p. 317 
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